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BATTLESHIP MEMORIAL PROMOTION DIRECTOR

NATURE OF WORK

Work in this class involves the initiation and development of a comprehensive promotional program for
the USS NC Battleship Memorial.
Employee is responsible for attracting attention and encouraging visits to the memorial; winning
support for the memorial and its programs; imparting understanding of the memorial and its programs.
Work is performed independently, based on the operating policy of the memorial and specific goals of
promotional projects.  Work is reviewed through conferences with the memorial superintendent and is
evaluated in terms of public reaction and paid attendance.

ILLUSTRATIVE EXAMPLES OF WORK

Contacts members of the news media, civic and political leaders, school systems, motels and hotels
and others to publicize the nature and purpose of the memorial and its programs; contacts also include
liaison with national, regional, state, and local organizations concerned with the travel industry.
Writes, edits, and submits news stories, feature articles, and photographs to newspapers, magazines,
radio and television stations.
Plans special events and programs that will promote the memorial.
Utilizes paid advertising by purchasing space or time based on available market information and results
of past advertising programs.
Performs research activities involving assembling and organizing information needed for preparing
publicity and advertising material and the formulation of new projects.

KNOWLEDGES, SKILLS, AND ABILITIES

Thorough knowledge of the techniques for disseminating information to the public through a variety of
media.
Thorough knowledge of the methods and techniques of planning and executing a comprehensive
promotional program.
Considerable knowledge of the history of the memorial and the ability to utilize this information in
preparing interesting presentations.
General knowledge of the techniques of photography.
Ability to establish and maintain effective working relationships with all levels of the public contacted in
the course of work.
Ability to design and prepare brochures, posters, slides and other promotional material issued by the
memorial.

ACCEPTABLE TRAINING AND EXPERIENCE

Graduation from a four-year college or university with a major in journalism or a related field and three
years of experience in news reporting, public relations, or publicity work; or an equivalent combination
of training and experience.

Special Note: This is a generalized representation of positions in this class and is not intended to
identify essential functions per ADA.  Examples of work are primarily essential functions of the majority
of positions in this class, but may not be applicable to all positions.
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